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INTRODUCTION

Every expression of an 
organization’s identity 
must be an authentic 
reflection of its personality 
and must be fulfilled by 
operational practices.

A brand is more than a nice logo 
and a memorable tagline—it’s a 
story that people tell themselves 
about an organization, product, 
or movement. It’s an idea that 
builds strength over time through 
consistency and repetition. 

Consistently communicating a 
brand is a difficult task that requires 
standards, formulas, and guidelines. 
The purpose of this manual is to 
provide these tools in a format that 
can be easily used and understood 
by anyone who is responsible for 
expressing the Bertec brand.

(It also serves as a case study for 
the brand—it’s a living example 
of what Bertec should look like, 
feel like, and sound like.)

Brand is the promise, 

the big idea, and the 

expectations that reside 

in each customer’s mind 

about a product, service, 

or company. People fall 

in love with brands, trust 

them, develop strong 

loyalties to them, buy 

them, and believe in 

their superiority. The 

brand is shorthand. It 

stands for something. 

—Alina Wheeler

While every attempt has been made 
to provide a thorough system for 
expressing the brand, inevitably 
a situation will arise that isn’t 
covered here. When this happens, 
use your best judgment, and 
ask yourself “Does this belong 
with the brand? Does it reflect 
our strengths and values as an 
organization? Is this Bertec?”



Brand Narrative



STRENGTHS

High-profile Clients
Engineering Capability
Thought Leadership

High-profile Clients

Institutions around the world 
who demand the most accurate 
solutions in biomechanical 
engineering choose Bertec. 
Bertec is called on by the world’s 
scientific rock stars (MIT, Harvard, 
Toyota, MLB, the Japanese, 
American, Canadian, and German 
Olympic teams, among others) for 
reliable and applicable science 
that elevates the standard.

To communicate this strength 
with tact, start the marketing 
conversation with high-profile 
customers early—that is, include 
a clause allowing for the use of 
a customer’s name and logo in 
Bertec marketing material unless 
otherwise stated in any agreement 
or contract. With customer 
permission, and with restraint, 
place customer logo and/or name 
within any visual and/or verbal 
component of the brand’s collateral 
(such as the website). Share any 
customer testimonial that speaks to 
Bertec as the leading biomechanical 
engineering experts, or any 
successful case study detailing the 
excellence of Bertec engineering. 
When possible, showcase the 
Bertec logo in the same image with 
a high-profile customer logo, such 
as an image of an MLB athlete 
wearing the MLB logo while being 
tested on a Bertec instrumented 
treadmill with Bertec logo.

Engineering Capability

Turned to by industry leaders 
worldwide, Bertec provides 
elegant solutions for those 
seeking accurate measurement. 
From research to engineering 
to production, Bertec enables 
the biomechanical engineering 
industry to expand its knowledge 
on behalf of a world seeking deep 
understanding of the human body. 

Engineering capability underpins 
Bertec’s positioning statement. 
When research, clinical, or athletic 
performance fields need precise 
measurement and impeccable 
engineering that they can trust, 
they turn to Bertec. In order to 
communicate this strength, tell 
stories about Bertec’s particular, 
foundational contributions to the 
progression of biomechanical 
knowledge. In testimonials, 
cite the successes of particular 
achievements that rely on 
Bertec’s engineering. Analyze 
Bertec product performance data 
and share results on marketing 
collateral such as the website and 
brochures. Be sure to highlight 
Bertec’s commitment to precision 
and reputation for engineering 
excellence in appropriate 
customer-facing platforms such 
as videos and copy writing. 

Thought Leadership

Bertec pushes the boundaries 
of what we know to be true. With 
integrity and focus, Bertec is 
dedicated to serving the future 
health and wisdom of humanity. 
Bertec contributes supporting 
insights into the growing body 
of scientific knowledge.

This strength should be felt by 
your audiences through your 
actions and rarely (if ever) overtly 
articulated by you. Embody this 
strength by maintaining a relevant, 
consistent flow of forward-
looking and astute content on 
your website blog, white papers, 
presentations, and publications. 
Employ an authoritative tone 
that conveys tasteful confidence; 
maintain curiosity about 
current conversations among 
your audiences and participate 
in those conversations on 
reputable platforms. Resist 
any conversation that does 
not advance the acquisition 
of biomechanical engineering 
knowledge or its application. 

Our strengths inform the narrative 
at the core of our brand. All outward 
facing messaging should be built upon 
these three distinctive qualities.



ATTRIBUTES

We are Committed, 
Independent, Honest, 
and Innovative.

The tone of voice is not what the brand 
should talk about, but how the brand 
should speak. Where Bertec ought to 
tell stories of its strengths, it ought also 
to tell those stories using a tone that 
conveys its attributes of Commitment, 
Independence, Honesty, and Innovation.

Committed 
 
For nearly 30 years, Bertec has 
been an international industry 
leader in biomechanical engineering 
research and  
product development. Bertec 
is committed to finding exact 
and accurate solutions to in-
depth, complex problems.

Independent

Innovation hinges on independent 
thought. Enabling new discoveries 
energizes Bertec. By encouraging 
out-of-the-box thinking in its 
engineers, Bertec helps to 
support the advancement of 
knowledge in the industry. 

Bertec’s dedication to the 

pursuit of knowledge and to 

the development of precise 

engineering is palpable—

constituents and audiences 

feel it. Furthermore, Bertec is 

a company of authentic and 

warm people who truly care 

about acting with integrity in 

all respects. The brand’s tone 

of voice should be impeccably 

thorough but clear as it tells 

stories about those strengths. 

On the marketing level, the tone 

of voice should be so carefully 

constructed yet direct that 

it conveys an approach both 

personal and authoritative at the 

same time, ultimately inspiring 

audiences to dig deeper, 

trusting this reliable source.  

Honest

Bertec offers research and 
products without gimmicks or 
hyperbole but with inspiration, 
sophistication, and holistic 
commitment to the greater good.

 

Innovative

With inspiration and integrity, 
Bertec integrates newfound 
knowledge with real application so 
that scientists and clinicians can 
reach their goals. Curiosity and 
stamina drive Bertec researchers 
and engineers beyond what has 
been accepted as true to new 
depths of understanding.



ATTRIBUTES (CONTINUED)

Tell Stories Like These:

professional athletes benefiting 
from measurement provided 
by Bertec products

clinicians better-assessing and 
better-treating their patients

graduate students advancing 
a certain inquiry

global biomechanical collaboration 

a product that allows for a new 

approach to a stubborn challenge

Bertec’s taking care of their 
products for decades (honoring 
their longtime customers)

Bertec’s culture of inquiry 
and innovation 

superlative statement about 
Bertec engineering precision

story of Olympian 

In This Way: Visually

dynamically posed subjects 
using products

calm background

mix of dramatic & natural lighting

focus on details

showcase process of engineering

feature people working together 

closeup of inner construction of 
products as well as macro shots

POV of clinician, 
researcher, or coach 

 This Way: Verbally

commonly used vernacular 
as much as possible

no flowery language and limited 
obtuse scientific language

use active verbs and present tense

use the second person POV

never use hyperbole or poetry

avoid conversational language 
and colloquialisms

use an Oxford comma

be logical but warm 

recovery story of head 
trauma survivor using Bertec 
equipment in clinic

national reach in 
customer/client list

Bertec’s longstanding success

Bertec’s new building 

plans for the next decade



Relationships

Bertec values its employees, clients, 
and the people who use Bertec 
instruments. In a time when most 
client investment is based on the 
best price, Bertec’s relationships 
are built on integrity and purpose. 
Not coincidentally, many Bertec 
employees began as Dr. Berme’s 
graduate students and naturally 
grew to be his employees. If you 
want a fun, thrilling journey in 
the advancement of knowledge 
alongside an intellectually 
bound family, work for Bertec. 

Integrity

Bertec stands behind its work. 
Researchers and practitioners 
trust Bertec’s quality engineering. 
Honesty and integrity undergird 
the ethos in Bertec’s practices 
and product line  . In fact, Bertec 
has been known to service 
equipment they built 20 years ago.

VALUES

We value Relationships, 
Integrity, Precision, 
and Science.

Brand values are the foundational 
principles and beliefs that guide 
decision making and communication.

Precision

Producing scientifically exact and 
clinically supportive products isn’t 
just a marketing ploy for Bertec. 
Meticulously engaged in the science 
and art of innovation, Bertec’s 
solid reputation is built around the 
accuracy of their work and products. 

 

Science

Curiosity and the pursuit of truth 
motivate Bertec to advance research 
in the kinesiological sciences and its 
application. Bertec offers powerful, 
adaptable solutions for the ever-
changing future of science.  

 
 

Brand values act both as the 

rudder for all decision making as 

well as a rubric against which all 

Bertec decisions are measured. 

From deciding which stories to 

tell at a speaking engagement or 

how the brand should tell them, 

to selecting which customer 

testimonial to feature on the 

website to developing a process 

for continuing the research 

behind new white papers, 

Bertec must act in line with its 

values at all times. If a decision 

or action violates any of the 

Bertec values of Relationships, 

Integrity, Science, or Precision, 

then the brand should not move 

forward with that decision or 

action; if a decision or action 

is in line with or advances 

those values, then the brand 

should move forward with it. 



Bertec invests in people and 
science to provide world-
class engineering solutions 
for researchers who advance 
knowledge and practitioners 
who apply it.

BRAND POSITIONING

Our positioning statement articulates the ideal 
perception by clients, competitors, key audiences, 
and the general public. Everything we do from 
operations, research, engineering, sales, and 
marketing must reinforce this position.



Logo



THE LOGO

Bertec’s mark takes its 
shape from the strain gauge 
load cells found at the core 
of many Bertec products. 
The mark is both bold and 
precise—each curve cut 
from a perfect circle, each 
component equally spaced.

The challenge in developing the 

Bertec mark was to create a 

symbol that had both meaning 

and visual appeal in Bertec’s 

three distinct markets (research, 

clinical, and sports performance). 

The strain gauge, a foundational 

component of many Bertec 

products, succinctly hits all 

three markets and has the 

added dimension of being the 

shape of a capital letter “B”.

The mark is clean, perfectly 

balanced and strong. 



The Mark

The mark consists of a spring—a 
shape taken from the strain 
gauge load cells found in Bertec 
components. It should almost 
always be paired with the signature, 
except in cases where the Bertec 
brand is already evident.

Stacked

This is the primary lockup that will 
be used in most applications. 

The Signature

The signature is the foundation 
of the Bertec logo. It should be 
included on all materials.

Horizontal

This lockup can be used when 
vertical space is limited and it’s not 
possible to use the stacked lockup.

LOGO CONSTRUCTION LOCKUPS

The Bertec logo consists of two components, a 
mark and a signature, which should always 
appear together in only the approved lockups. 

The mark and signature may be 
combined in only the following ways.



LOGO CLEARANCE MISUSE OF LOGO

To preserve the logo’s integrity, 
always maintain the below minimum 
clearance requirements. 

Most instances of misuse can be avoided 
by using only approved logo files and 
maintaining their proportions. 

Not in brand color

White space on all sides should be at least 

equal to the height of the spring.

Effect on logo

Spacing changed Outlined Stretched

Not enough contrast



LOGO COLOR VARIATIONS

The background color should 
always be taken into consideration 
when placing a Bertec logo. 

The black logo can be used on light 

colors—not on fully saturated colors. 

The white logo can be used on fully saturated 

colors and darker shades of grey. 

The red/black logo can be used on lighter 

shades of grey and white. This mark is 

not compatible with other colors.

Red/white logo can be used on lighter 

shades of grey. This mark is not 

compatible with other colors.



Typography



TYPE FAMILY: DIN EXAMPLE OF TYPOGRAPHIC SYSTEM

Light
Regular
Medium  
Bold
BLACK

Intro Header

DIN Light; 42 / 56

Section Header

DIN Regular; 8pt 

All caps; Tracking +10

Rule

.5 point;  

Spacing= Cap height

Body SubHead

DIN Medium

Intro Subhead

DIN Regular: 21/28

Body Copy

DIN Light

DIN CHARACTER SET

Elevate the standard

Bertec is the trusted 
leader in biomechanical 
measurement engineering.

Dynamic CDP

Praesent commodo cursus magna, vel scelerisque nisl 
consectetur et. Cum sociis natoque penatibus et magnis 
dis parturient montes, nascetur ridiculus mus. Nullam 
quis risus eget urna mollis ornare vel eu leo. 
Cras mattis consectetur purus sit amet fermentum. 
Cum sociis natoque penatibus et magnis dis parturient 
montes, nascetur ridiculus mus. Praesent commodo 
cursus magna, vel scelerisque nisl consectetur et.

A B C D E F G H I J K L M N  
O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n  
o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0

EXAMPLE OF TYPOGRAPHIC SYSTEM

Note: The system 

above is meant as 

an example. Specific 

applications and 

size limitations may 

require exceptions and 

shifts in the system.



Color



COLOR SCHEME

CMYK

RGB

HEXIDECIMAL

The Bertec color system, 
while restrained in its overall 
palette, presents great 
flexibility by offering the 
entire spectrum of grey.

Pantone  
Warm Red C
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COLOR RATIOS

W
hi

te

0 83 80 0

249 66 58

#F9423A

Warm Red C while being used the least in the system, 
will bring the most impact. The bold, almost neon hue 
provides an energetic punch to the otherwise neutral 
palette. This color should almost never be used as a full 
flood—exceptions being touchpoints with small physical 
footprints, such as business cards and nametags. 

In order to preserve the impact of this bold color, 
Bertec’s Warm Red C should be used sparingly. 

Note: This guide 

illustrates appropriate 

use of color. Bertec 

Red should be reserved 

for the logo and as 

a field for the most 

important messages. 

It should rarely be 

applied to type.



CMYK CMYK

RGB RGB

HEXIDECIMAL HEXIDECIMAL

Pantone  
Pro Black

White

75% or Pantone Cool Gray 10 C

0 0 0 100 0 0 0 0

0 0 0 255 255 255

#000000 #FFFFFF

50% or Pantone Cool Gray 7 C

25% or Pantone Cool Gray 3 C

Black 

A large part of the color system will be tints of 
black. The full spectrum of gray may also be 
implemented to provide flexibility for the brand. 
Blacks and grays will be most present in digital 
expressions of the brand (website, software, etc.).

White will be the foundation of the Bertec palette. 
It will provide a clean base for most touchpoints. 
White will be especially present in printed pieces.



Photography



Dynamic Pose

Poses should be slightly 
exaggerated and gestural. Bodies 
should point and angle in order 
to direct the flow of a page.

Quiet Background 

There should be a clear focus in 
Bertec images. The background 
should not be a distraction.

Scientific Tone

Some photos will need to 
highlight a subdued subject 
matter. These photos should 
feel academic and will often 
highlight the technology or 
research side of Bertec.

Black Screen

Photos with a noisy background 
can be muted with a black screen 
(30-75% black overlay set to 
multiply). The underlying photo 
can be color or black and white.

Black and White

Black and white photos should 
have high contrast. Portraits may 
be black and white as well.  

Focus on the Body

Photos should imply and 
accentuate movement. The 
body in motion is at the core 
of Bertec’s research as it 
should be in its photography.

Bertec photos should 
incorporate one or more 
of the following elements:

PHOTOGRAPHIC ELEMENTS



Touchpoints



STATIONERY: BUSINESS CARD STATIONERY: LETTERHEAD

Name: DIN Bold; 9/12; Black

Contact Info: DIN Regular 
7/12; Pantone Cool Gray 10

Body Copy: DIN Regular; 10/13

Business Info: DIN Light 
7/10; 75% Black

Murat Berme
CEO

+1 614.619.6969 [mobile]

+1 614.430.5421 [office]

murat@bertec.com



STATIONERY: PRODUCT FLIERS STATIONERY: PRODUCT BADGING


